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erhaps you're thinking about finding a family retreat or a weekend hideaway.
Or maybe you want to diversify your portfolio, earn a tax break or enjoy

1'ental income. There are many gOOd reasons Why resort real estate is such an

attractive proposition.

If you're thinking about buying a vacation home, you're in good company. Second-home
sales accounted for 36 percent of all U.S. home transactions, or 2.72 million sales, in 2006,
the latest year reported by the National Association of Realtors. And 12 percent of
Canadians own second homes, according to Canada’s national statistics agency.

The NAR credits strong vacation-home sales to lifestyle factors, with many buyers
desiring recreational property for personal use: Seventy percent indicated they wanted to
use the property for vacations or as a family retreat, versus pure investment potential.

Whatever your reason for buying a resort home—whether for a vacation residence or
your primary residence—finding the perfect match should be more than just love at first
sight. After all, real estate represents the biggest investment most people ever make. It's
only natural to ask questions: Is this property the right one? Will I be happy with this
decision one, five and 10 years down the road?

San Francisco residents Carla Keefer and her husband, Bill Collier, both in their early
60s, had a plan when they began their search for a resort property. “The first thing we did
was create a list of 10 must-haves,” says Carla. Among their requirements was a home on
the water with access to the arts, skiing and a major airport. They also wanted the option

of receiving rental income. They found everything they wanted at Seasons at Sandpoint, a
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Premier Communities...Premier Representation

For those who desire to live on the quiet side of the Tetons, Teton Valley Idaho
is a unique corner of the world, preserving an intimate real estate offering to a select few,

At All Season Resort Realty, we have the distinct privilege of representing the best of
the West. As the valley’s premier realty company, our agents live and breathe the emotional
connection you can only experience once you arrive. No matter the season or the mountain
west lifestyle you are searching for, All Season Resort Realty has the knowledge and

diversity of product to fulfill your dreams,

M

Toll Free 866.445.3328 + 208.787.8000
www.allseasonresortrealty.com
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residential resort and spa on the shore of
Lake Pend Oreille in northern Idaho.

The Keefers closed on their two-
bedroom condo in July 2006. The location
appealed to vacationers as well as to the
Keefers, and the couple did rent out their
condo for the first year, since Bill was still
working in the San Francisco Bay Area.
“People should try to buy so they have the
maximum amount of flexibility if their life
situation changes,” says Carla.

Like the Keefers, anyone considering
purchasing a resort home should start
by creating and prioritizing items on a
must-have list. Does your home need to be
near recreational opportunities? Do you
want to ski from your front door, walk to a
golf course or anchor your boat at a nearby
marina? Think in terms of the property
being a good fit for your lifestyle.

Also, think carefully about the time
commitments related to your choice of
location. “Somebody may dream of
building a log-cabin ski chalet, and, rather
than buying a functional property in the
center of a ski village that requires little
maintenance, they buy in a challenging
location that requires ongoing mainte-
nance, both when you are using it and
when you are away,” says Chris Chambers,
an agent who represents Seasons at
Sandpoint and who is with Tomlinson
Sandpoint Sotheby’s International Realty.
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“Ease of use is so much more important
than people give it credit for.”

Chambers says that low-maintenance
living is a big draw for homeowners—
especially second-home owners.

“People do not want to have to deal with
maintenance-related issues. ... They don't
want to pull out the lawn mower. They
want to show up on Friday at 7 p.m. and
jump into the pool within 15 minutes.”
At Sun Peaks, a four-season mountain

resort in Kamloops, British Columbia,

MARCH 2008

“Most of the new homeowners we see ...
are buying for lifestyle,” says Lark
Frolek-Dale, co-owner of RE/MAX Alpine
Resort Realty. “They really value their
own personal use and enjoyment, and are
looking for the long-term capital gain.”

David and Rachel McMahon settled in
full time at Sun Peaks Resort after
relocating from England last October. “We
love the outdoors,” says Rachel. “Fishing,
hiking, skiing and everything we enjoy
doing is right on our doorstep. The U.K.
doesn’t have mountains, and when you
open the curtains in the morning here,
the views are just fantastic.”

The McMahons purchased a
910-square-foot, two-bedroom condo.

. They were living overseas during con-

struction and admit it was difficult at
times to be nearly 5,000 miles away, but
they were sent progress reports and photos
by e-mail.

If, like the McMahons, you're buying

Above: British Columbia's Sun Peaks
boasts mountain views and year-round
activities.

Left: Idaho's Seasons at Sandpoint is on
the shores of Lake Pend Oreille.
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during the preconstruction phase, monitor

progress at regular intervals, and make
certain your purchase is contingent on an
inspection, to your sole satisfaction, after
construction is completed.

David McMahon also recommends
“analyzing your floor plan to ensure the
place you buy will meet your needs for the
amount of time you're going to spend
there.” The square footage that may suffice
for a weekender might be too cramped if
you decide to relocate there full time.

Along with size, consider what type of

home best serves your needs, For some, it’s
the low-maintenance ease of a condomin-
ium or townhome, Others prefer the
roominess and privacy of a freestanding
residence, especially those who plan to
entertain family and friends.

In other words, when it comes to a
second home, “You need to know what you
want and what you're looking for,” says
Dean Genge, executive vice president of
The Club at Spanish Peaks in south-central
Montana. Genge calls The Club a pl.ace

where people “engage in a community of
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4 community at Fini is now open with a
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from and several special financing
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today. From the $300s and up.
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friends.” A 3,500-acre private residential
and recreational development adjacent to
Big Sky Resort, it has access to 5,550 acres
of skiable terrain. Along with ski-in/ski-out
access, amenities include a private, Tom
Weiskopf-designed 18-hole golf course,
world-class fly-fishing, hiking, whitewater
rafting, biking and bridle trails.

Janet and Mike Brown, who live just
outside Washington, D.C., were looking to
buy in a ski-resort area. When they visited
The Club at Spanish Peaks, their purchase
decision was an easy one, Janet recalls,
thanks to “the views, the people and the
wide-open spaces. We were thinking
Montana for the winter, but we like it even
better in the summer.”

The couple built a 4,500-square-foot
house last summer. Janet has especially
come to appreciate the club atmosphere.
“It's a real benefit. You get to know your
neighbors quite well during summer
vacations and holidays. When you go there,
it feels like you're coming home again.”

Before buying at Spanish Peaks, Janet
says, her husband “really looked at how the
development was going to progress. Were
people going to be flipping property? We
didn't see that happening. We also looked
at price per square foot, construction
quality, the general plan for the golf
course, lodge and what amenities were
included.” She says they've seen their
property value increase significantly. “Not
that we would ever sell,” she notes.

Whatever real estate investment fits
your lifestyle, it's wise to seek the advice of
a financial planner to determine just how
much home you can afford. The cost of
home ownership goes far beyond the
purchase price. Carrying costs include
taxes, utilities and, often, homeowners-
association and club-membership fees.

To help pay for some of those costs,
some homeowners hope for rental income.
If that’s part of your plan, research the
development’s rental bylaws, how the
process works and if there are any ancil-
lary fees involved, such as housekeeping
and additional insurance. In some

developmems, you're on your own to rent
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3500 ACRES CRADLED IN AN ALPINE VALLEY BETWEEN BIG SKY RESORT AND
YELLOWSTONE NATIONAL PARK, SURROUNDED BY THE LARGEST REGIONS OF

UNSPOILED WILDLANDS IN THE WEST:
THIS IS THE CLUB AT SPANISH PEAKS.

With ski-in/ski-out access, spectacular alpine vistas, just steps from the 1st tee and 18th green of Tom Weiskopf's
masterpiece of mountain golf, The Lodge at Spanish Peaks offers a lifestyle that's unparalleled at any other
private clul, resort, or residential community in the world,

Select residences in The Lordge are currently available, Call or register at our website to receive more information.

WWW.SPANISH-PEAKS.COM 866-339-7817

SPANISH PEAKS

BIG SKY, MONTANA

Obtain the Property Report required by Federal law and read it before signing anything.
No Federal agency has judged the merit or value, if any, of this property. =3

Thesa matzrials are Intended to provide g I il about carlain proposed plans at The Club ! Spanish Peaks, LLE AN pholos, plans and u\md—ep»clld of described herein. are concéptual in nature and subject ta changs
ar caficellation (in who'e of in part) without nelice. A information is deemed refiable, bt ot quaranteed. Subject La The Club 8l Spanish Pesks membership requirements. These materials da nol constitute an offer or saficitation
of any kind_ nor are Lhey intended 1o be distributed in or constitute an offer fo sefl of fease property. Void where prohibited by Jaw.
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out your unit. Others have on-site agencies.
Jim Hammond, president of Legend
Resorts U.S. Ltd., which developed
Washington state’s Veranda Beach—a
280-acre master-planned resort on the
shores of Lake Osoyoos, 80 miles south of
Kelowna, B.C.—says it makes a difference
who your rental-management entity is.
“We have an ongoing interest in our
property because we have a vacation
rental-management company that manages
and rents out the cottages,” he says. “Homes

can be a pleasure or a real burden. To have

an organized and quality rental-manage-
ment program in place where you know
your home is locked after when you're not
there, is very important to people.”

Once you narrow down your location, set
your budget and settle on a list of attri-
butes, you'll want to do side-by-side
comparisons of potential properties, taking
into account relative square footage,
amenities, selling price, homeowners-
association fees, taxes and estimated
utilities. Veteran homebuyers often use a

[ iDSpide by the =
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[deally situated at'the base of Montana's most renowned ski resorts, nesiled ‘within the Big

Sky. Towncenter, Essentia boasts sprawling mountain vistas with the convenience of access

fo_.amenities within minutes. In accordance with the Big Sky lifestyle, Essentia caters to a

year-round couple seeking a quiet refreat; or a seasonal family ready for adventure.

Changing the perspective of Iraditional archifecture, Essentia enriches the customary

constitution: of a home, Beautifully handcrafted amenities offer unparalleled ' quality and

craffsmanship,  accentualing the ‘individuality of each condominium.: Exclusive in its

design, quality and functionality, Essentid embodies and preserves the spirif of Big Sky.
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video or digital camera for reference.

In addition, a key part of your due
diligence should be researching the
developer, says Legend Resorts’ Hammond.
“Get references. Look into the developer’s
history. Is this their first rodeo? Have they
built properties similar to this?”

After researching the developer, Kristin
Baillie of Vancouver, B.C., was one of the
first buyers in Phase [ at Veranda Beach
Resort. “It’s important that, with such a
large investment, one is confident in the
process and in the end result,” she says.

Baillie says she was searching for a
“family-friendly place that our children
and grandchildren would be able to enjoy
along with us. We also wanted something
that was not too far from home, had nice
weather and a sandy beach. [Veranda
Beach] offered everything that we were
looking for, plus it offered stand-alone
cottages as opposed to a condo in a
high-rise development. The development
was turnkey, so we walked into our cottage
on the first day and found sheets on the
beds, dishes in the cupboards and even
pictures on the walls.” (All residences at
Veranda Beach come fully furnished right
down to the beach towels in an effort to
maintain the integrity of the cottages and
to facilitate rentals.)

If your research shows that the developer
is reputable, make a few trips to the
property. Tom McMenemon, vice president
of sales at Suncadia, an all-season mountain
resort on the eastern slopes of the Cascades
in Washington state, says many would-be
homeowners make three to four trips before
they buy. McMenemon encourages pros-
pective Suncadia buyers to treat themselves
“like a member for a day” by enjoying the
trail system, doing cross-country skiing,
using the Swim & Fitness Center and, come
June, trying out the Glade Spring Spa,
which will be a later-opening part of The
Lodge condo/hotel project opening this
spring. “We prefer they experience the
community we offer,” he says,

Dave Sandona, who along with his wife
purchased a three-bedroom home in
Tumble Creek at Suncadia, agrees. “Visit

the property and see what makes your
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A MODERN MASTERFPIECE
DORCN NeOME ATONG EVERY DAY. . .

...NEITHER DOE.S THE. FPERFECT OWNERSHIF OPFORTUNITY-.

Introducing the Residence Club at Stone Eagle.
Unforgettable Tom Doak private golf. The Desert's finest shops and restaurants just minutes away.

And now, a convenient way own a luxurious private retreat in Palm Desert without spending millions.

Opening late 2008. Pricing for this limited opportunity starts in the high $200,000s.

Experience what few people can. Call now to inquire about your own Stone Eagle Escape.
888-285-1274

=

STONE EAGLE

www.StoneEagleClub.com/prc

72-500 Stone Eagle Drive, Palm Desert, CA 92260

The information contained herein is gathered from sources deemed reliable; however, Stone Eagle Development LLC, nor its affiliates make any representations or warranties, implied
or expressed, as to the accuracy of the information. All information is subject to change without prior notice. Not all images contained herein may be a part of the current or future
Residence Club development. This announcement does not constitute an offer to sell real estate or golf club memberships.
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CULTIVATE your NEW LIFESTYLE

30 - 1+ Acre Homesites from the Low 300s
IAYNE DIDARIO | Community Outdoor Living Pavilion

509-956_6097 Live in the Vineyards

In the Heart of Walla Walla Wine Country
Over 1.5 miles of Walking Trails
84 Acres of Open, Commonly Owned Land

For more information please contact:

www.ilovewallawalla.com

“»
Windemmere

Windermere Real Estale/Walla Walla

LoT RESERVATIONS NOW BEING ACCEPTED!

If you want the Best wmk with thc Bcst’)

+ Residential * Commercial
* Business Opportunity
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Svetlana Angel Yim
Direct: (206)883-6898
Fax:  (206)805-8537
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Prudential NW Realty
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A David McLay Kidd- desngned champlonshlp

course attracts golfers to Oregon's Tetherow.

clock tick.” The Sandonas realized they
could have everything they wanted right in
their own backyard. “I grew up riding my
bike through the area that’s now the golf
course,” says Dave, a Cle Elum native. They
were also savvy about the local real estate
market and heard the buzz about Suncadia.

“It’s a beautiful resort in the woods,

s. ... We're going to grow old here.”

Brian Frederick and his wife, Elizabeth,
are another pair of locals who bought a
home—a 2,500-square-foot, three-bed-
room cabin—in Suncadia. The Fredericks
love “the attractive environment, four
distinct seasons, outdoor activities and
amenities, practically no outdoor mainte-
nance, and a quality developer,” says Brian.
“And our children enjoy full membership
rights until they are 36.”

For now, the couple split their time
between Suncadia and a condo in down-
town Seattle. “We haven't yet determined
which is our primary home,” says Brian.
“We like them both.”

When it comes to real estate, everyone
hopes their investment will appreciate, but
there’s no crystal ball. Still, there are
indicators of whether a property will hold
its value and serve you well.

“Location” is the mantra of real estate
experts everywhere. “It has to be the right
town,” says Chris Chambers, the Sandpoint
real estate agent. “And you want the best
possible location within that area.”

Chambers says most sophisticated
second- or third-home buyers will buy

toward the upper end of their price range to
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adjacent to everything. This is long-term for

NOW IS THE TIME
O SIARE
BUILDING MEM?RI.ES.
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IS THE REACE.

“Quality time” takes on a whole new meaning at The Reserve at Gearhart. Nestled in a
charming seaside community, Gearhart is the perfect place for your family’s dream summer
home or year round retreat.

* Surrounded by two golf courses and a nature preserve

* Steps to Del Rey Beach Park

* Minutes to Seaside, Astoria, and Cannon Beach

+ Easy drive from Portland or Seattle

* Lots from % to % acre — invest or build

+ Beautifully crafted custom homes also available

You deserve a timeless coastal home to call your own. Contact us at The Reserve at Gearhart
before another moment slips away.

N\ Luxury Homes From Mid $500s
| r*rsm L i Dstate Lots I‘rom Upper $100s

WWW.RESERVEGEARHARTTODAY.COM
| 800—_920—4332

Details On Our Webmte.




get the best location possible. “1f you're a
skier, for example, a [closer-to-the-lift]
ski-infski-out setting ... provides a better

experience than one in a location where

you're struggling with trausportation."
Proximity to the waterfront is another

safe bet. Jim Hammond from Legend

- wa terfront th'ng Lt Resorts points out: “There’s a very limited
at yOUI' front door supply, and the demand is ever increasing.

1f you can get on or close to water, that’s
going to enhance the capital appreciation of
your investment.” The same holds true of
other natural resources. Jim Dolan of The
Club at Spanish Peaks says of his mountain
setting, “It’s harder and harder to find big
and unspoiled spaces.”

Of course, it's not all about the invest-
ment potential of your property. “There are
no guarantees in real estate appreciation;
it’s all about appreciating the appreciation,"
says Joe Kearney, director of sales at
Tetherow, a golf-resort community on 700
acres in Bend, Oregon. “Ownership in
resort properties is about a lifestyle
decision and the personal benefits,” he

says. “A longer-term outlook should be a
requirement.”
Kearney describes Tetherow as an
extension of Bend. “It represents an active
Portland’s Premier Waterfront Tower Already Over 50% Sold! lfestyle, on the edge of the forest, near the
« Studios from $199,000 1 Bedrooms from $299,000 higart ot “: clty.” he Sf‘l’_’s' -
« 2 Bedrooms from $446,000 ¢ Penthouses from $899,000 Firn ancl Taslene A ean, hpmans
their primary home in Surprise, Arizona,
heir primary | in Surprise, Ari
! ‘ : f losed in September on a half-acre lot
Views of the city, Mt. Hood & the Willamette River, closed in September on a RTFACKE O on
o . : the David McLay Kidd-designed champi-
all from the largest patios in town. Private \ETIE] i golf course at Tetherow. The
accommodating yachts up to 90 ft. Soaring 10-12 ft. ceilings. S -
The finest in modern finishes and el expect to build within the next two years.
o4 Their plan, they say, is to divide their time
sh o Daily: 11 o5 between Arizona and Tetherow.
owroom Open Daily: 11am DE ] But, with the lure of resort living i
i ; 2 gin
Intersection of NW Front Avenue & NW 17th Avenue mind, they're keeping their options open.
Portland, Oregon “If we like it,” says Darlene, “it might be

(503) 224-9536 | sales@PacificaTowerPortland.com our only home.”

www.PacificaTowerPortland.com
Iyna Bort Caruso is a New York—based writer

who covers travel, real estate, business and

the arts.

Horizon Air (800-547-9308, www.horizonair.
com) and sister carrier Alaska Airlines

ax Equity. Group, Inc. (800-ALASKAAIR, www.alaskaair.com) offer
bject to change without notice. daily service to cities near resort destinations.

sliable; but not guaranieed. Pricing suk
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